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18.9% or 24,417,789 of USA DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Typical Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 36.2 years old
(25.8% younger than average) and have a $102,262 (12.8% lower than average) annual household income.
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7.7% or 299,873 of MSP DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Typical Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 36.6 years old
(25.1% younger than average) and have a $100,700 (12.% lower than average) annual household income.
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9.9% or 250,315 of STL DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Typical Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 38.1 years old
(23.1% younger than average) and have a $91,533 (11.9% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ*Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

White £abol
Black/African = 41.6%
American

= who Played MULTIPLAYER
ONLINE BATTLE GAMES past
30 days

Asian
48.7%
= Remainder of STL DMA

Other |

49 .4 6.4%

Hispanic

49.5

Total Persons: 1,225,116 1,291,278
2’266'079 Women Women = who Played MULTIPLAYER ONUNE BATTLE GAMES past 30 days B STL
- A Age: =
Age Cell Demographics of Target vs. Market: : e i ._e-l HHI of Target vs. Market:
e o5

« who Played MULTIPLAYER ONLINE BATTLE GAMES past30days mSTL <$35K HHI
3

o 312%
20.
———
_18.4%
_7.1%
_6.7%

14.4%

) $75K-$100K HHI
[11.5% $100K-$150K HHI g 18.3%
7.8% $150K-5250K HHI i
. $250K+ HHI %
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+

Avg HHI:

‘ 1 $103,944

m who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mSTL

STL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 135
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)



8.8% or 170,274 of CIN DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Typical Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 34. years old
(30.1% younger than average) and have a $82,789 (20.% lower than average) annual household income.
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7.3% or 141,129 of WPB DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Typical Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 38.4 years old
(27.8% younger than average) and have a $90,931 (13.7% lower than average) annual household income.
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Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 21.6% less likely to

be a college graduate, 13.8% more likely to work full-time, 22.9% less likely to be married, 45.2% more
likely to be a parent of 1 or more children under 1
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7.7% or 299,873 of MSP DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 16.4% less likely to
be a college graduate, 29.2% more likely to work full-time, 11.% less likely to be married, 68.2% more
likely to be a parent of 1 or more children under 18
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9.9% or 250,315 of STL DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 11.9% less likely to
be a college graduate, 2.% less likely to work full-time, 19.% less likely to be married, 34.2% more likely

to be a parent of 1 or more children under 18.
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8.8% or 170,274 of CIN DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 37.6% less likely to
be a college graduate, 11.7% more likely to work full-time, 25.3% less likely to be married, 29.3% more
likely to be a parent of 1 or more children under 1
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7.3% or 141,129 of WPB DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 20.1% less likely to
be a college graduate, 44.5% more likely to work full-time, 44.6% less likely to be married, 27.1% more
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8.9% or 24,417,789 of USA DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 29.6% less likely to

own their home, 2.5% more likely to own a lower valued home, 11.9% less likely to have a single-family
home, 5.% more likely to have a dog.
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‘ 7.7% or 299,873 of MSP DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days|
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 16.9% less likely to

'E: > own their home, 18.1% more likely to own a higher valued home, 8.6% less likely to have a single-family
LEGENDS home, 20.% more likely to have a dog.
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. s ; . . | 9.9% or 250,315 of STL DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Ay . Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 22.6% less likely to
LEAGUE: 5 own their home, 9.9% more likely to own a lower valued home, 9.7% less likely to have a single-family
LEGENDS | home, .7% more likely to have a dog.
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| 8.8% or 170,274 of CIN DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 28.9% less likely to

own their home, 23.7% more likely to own a lower valued home, 22.1% less likely to have a single-family
| home, 9.7% less likely to have a dog.
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| 7.3% or 141,129 of WPB DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 26.3% less likely to
own their home, 1.8% more likely to own a lower valued home, 15.6% less likely to have a single-family

| home, 22.1% more likely to have a dog.
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8.9% or 24,417,789 of USA DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 44.6% more likely to
look up D-I-Y advice online, 16.4% less likely to always vote in local elections, .9% more likely to belong to

a gym, 3.4% more likely to fly domestic past
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7.7% or 299,873 of MSP DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 27.6% more likely to
look up D-I-Y advice online, 10.9% less likely to always vote in local elections, 30.7% less likely to belong to
a gym, 11.9% less likely to fly domestic p
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9.9% or 250,315 of STL DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 57.8% more likely to
look up D-I-Y advice online, 20.5% less likely to always vote in local elections, 21.2% more likely to belong

to a gym, 9.2% more likely to fly domestic pa
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8.8% or 170,274 of CIN DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 34.8% more likely to
look up D-I-Y advice online, 16.3% less likely to always vote in local elections, 12.3% less likely to belong to
a gym, 10.5% less likely to fly domestic p
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7.3% or 141,129 of WPB DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 28.% more likely to
look up D-I-Y advice online, 41.% less likely to always vote in local elections, 29.6% more likely to belong to
a gym, 1.3% more likely to fly domestic past
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Past 30-days QSR Users: Adults 18 or older

16. 3%

10times or more

2 q 1 time -
’W ,
2 times 12.9%
s
5 times 103%

# who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

Total Monthly QSR Users: Avg. Monthly QSR Meals:
86.3%

mUSA

83.3%

e DN S

5.7

8.9% or 24,417,789 of USA DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 3.6% more likely to
use QSRs past mo., .6% less likely to use Sit-Down Restaurants past mo., 15.2% more likely to use Casinos

past yr., 32.2% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time

16.9%

2 times 16. 5%
3 times 11 8%
A
sume
10times or more
= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mUSA
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
71.0% 71.5%

Drank Past 30-days. Adults 18 or older

112,360,680 41.1%

Liquor

Any Type of Beer
Wine

Domestic Regular Beer

Imported Beer

Domestic Light Beer

Microbrew / Craft Beer

# who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mUSA

USA USA Projection Scarborough R1 2026: Jan25-Mar26

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Hon: tmkan oees: ool wings/  Bagel/ steskhouse Upscale seafood
Burgers [ Do/
Sports Bar  Bakery

magan

l:nllm m

= who Played MULTIPLAYER ONUINE BATTLE GAMES past 30 days musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Play (AT 26.6%
19.9%

W 54,331,216

Past 12 months Casmo Activities: Adults 18 or older

27.7%
31,585, 584 11 5%

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert 36.1%

Sports Betting

3.4%
 2.4%

Spa

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 18 or older

i / Cannabis Cigarettes

Qual Intab
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Past 30-days QSR Users: Adults 18 or older
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% 2times
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§-9times -mm

# who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

Total Munth.ly QSR Users: Avg. Monthly QSR Meals:
84.1%

10 times or more

yr., 60.9% more likely to smoke cigarettes.

[ ] 1time

20.8%

17.4%
4 times

2 times

3 times

6-9times
10 times or more E:%
w who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days u MsP
Total ly Sit-Down Users: Avg. ly Sit-Down ant Meals:
69.2% 71.9%

Drank Past 30-days. Adults 18 or older

Any Type o Beer
e _
Domestic Light Beer
Domestic Regular Beer
Imported Beer
Microbrew / Craft Beer %17-5%
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P DMA Scarbarough R1 2026: Feb25-Feb26 Qual Intab
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7.7% or 299,873 of MSP DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 5.% more likely to use
QSRs past mo., 3.8% less likely to use Sit-Down Restaurants past mo., 21.4% more likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

i'i'iiiiﬁ

Pia  chinese Mesicn  Coffee  wings/ Bagel/  rmfan steskhouse Upscale indian/
Mouse / Burgers/ Dot/ Thai /
Coffen 831 Sports Bar  Bakery Other
asian
= who Played MULTIPLAYER ONUNE BATTLE GAMES past 30 days -MSP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Played MULTIPLAYER ONLINE BATTLE GAMES... [SBIGARINIIIN  19.6%

S 518,071 13.3%

Past 12 months Casino Activities: Adults 18 or older
R
Table Games (Craps, Poker, etc.)
Stage Show / Concert w
8ar/ Nightclub
Upscale Restaurant m 11.4%
Sports Betting r 12.6%

Used Past 30-days: Adults 18 or older
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ts reserved.

Other Gambling
S 7.1% o . )
3% Casinos visited past 12 : Yes / Cannabis Cigarettes Vape
» who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mMSP mwho TIPLAVER OI E 30 days ms?
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Past 30-days QSR Users: Adults 18 or older

Heime -m:
%
2 times
10 8%

17.0%

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

Total Manthly QSR Users: Avg. Monthly QSR Meals:
86.6%

4 times

5 times

6-9times

10times or more

9.9% or 250,315 of STL DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are .1% less likely to use
, 4.7% more likely to use Casinos past yr.,

QSRs past mo., 3.% less likely to use Sit-Down Restaurants past mo.
51.2% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time 18.4%
o

3 times
4 times 8.9%

5 times

6 -9 times

10times or more

E—ra
E——ry
[

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mSTL
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
711% 73.3%

Drank Past 30-days. Adults 18 or older
A Type of B

27.7%

Liquor
Domestic Light Beer
Domestic Regular Beer

Wine

Imported Beer

- ¥

Microbrew / Craft Beer &T"- i
# who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days msTL

DMA Scarborough R1 2026: Feb25-Feb26 Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

iil]iiih

il Bagel /
Burgers / House{ Donut/
sports Bar Coffee gar  Bakery

mafan  steakhouse Coffes Upmale  Seafood

h TIPLAYER

TLE GAMES past 30 days msT

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Play 30.4%

LSl 429,308 17.1%

Past 12 months Casmo Activities: Adults 18 or older

317,900 12.6%

Upscale Restaurant

T 4.0%
2.4%
2.1%

1.9%

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Sports Betting

Stage Show / Concert

Other Gambling

53,64

866,445

Spa hs: Yes

Used Past 30-days: Adults 18 or older

2
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i / Cannabis

Casinos visited past 12

L 1.2%
w who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

mSTL
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Cigarettes

Vape

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days =STL

Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)



Past 30-days QSR Users: Adults 18 or older

18.5%

1 time

2 times

3 times

4 times

5 times

6-9times

10times or more

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

Total Monthly QSR Users:
93.9%

mCIN

Avg. Monthly QSR Meals:
87.7%

8.8% or 170,274 of CIN DMA Adults 18 or older Played MULTIPLAYE
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAME
QSRs past mo., 2.% less likely to use Sit-Down Restaurants past mo.
yr., 12.% more likely to smoke cigarettes.

, 20.8% more likely to use Casinos past

R ONLINE BATTLE GAMES past 30 days.
S past 30 days are 7.% more likely to use

37 v
7
2 times 16.0%
3 times -mm
A times
sumes
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10times or more &

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

uCIN

Total M ant Meals:

hly Sit-Down R
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Drank Past 30-days: Adults 18 or older
A Type of B

Liquor

Domestic Light Beer

Wine v T Stagé Show/ Coniceit
Domestic Regular Beer Upscale Restaurant
Imported Beer - v Sports Betting
Microbrew / Craft Beer M 11.3% i Other Gambling
Spa Casinos visited past 12 hs: Yes ij
® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days ECIN u who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mCIN
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Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

ii

Piza  chinese  Mexican Bagel /.
Deonwe /

T

Coffen  Steakhouse Wings/ upscale  seafood
House | Burgers {

Caffee ar Sports Bar

h

past 30 days N

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who 30.8%
21.2%

y TIPLAYER GAMES...

[T 212,684

-' Past 12 months Casino Activities: Adults 18 or older

Bar / Nightclub

187,370 9.6%

Table Games (Craps, Poker, etc.)

Used Past 30-days: Adults 18 or older

/ Cannabis Cigarettes

 who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)



1 time

3 times

13.8%

4 times

5 times

6-9times

10times or more

Past 30-days QSR Users: Adults 18 or older

7.3% or 141,129 of WPB DMA Adults 18 or older Played MULTIPLAY

use QSRs past mo., 14.9% less likely to use Sit-Down Restaurants pa
past yr., 6.5% less likely to smoke cigarettes.

Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 5.2% more likely to

ER ONLINE BATTLE GAMES past 30 days.

st mo., 3.8% less likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

3 times

11.2%

4 times 8.7%

5 times 7.6%
6 -9 times

10times or more

6.2%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Pz upcale  Seafood  Bagel

[
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= who Played MULTIPLAYER ONLUNE BATTLE GAMES past 30 days =WPB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

who 30.5%
19.9%

y TIPLAYER GAMES...

LG 387,505

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days =WPB m who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days = 'WPB
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users: A -Down Restaurant Meals:
83.6% 79.0% 63.8% 75.0% -
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
Liquor g X slot Machines

799,638 5
Ay Typa of Bae
e
Imported Beer 50,100 23.2%
R

Domestic Light Beer

414,068 21.3%

Microbrew / Craft Beer

Lo
4.8%

#who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

DMA Scarborough R1 2026: Jan25-lan26

- ¥
| |

mWPB

Qual Intab

397,129 : 20.4%

8.5
96,8 5.0%
P
8%

1.7%
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Upscale Restaurant
Table Games (Craps, Poker, etc.)
Stage Show / Concert
Bar / Nightclub
Sports Betting

Spa

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 18 or older

%

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days uWPB
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i / Cannabis Cigarettes

Vape
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8.9% or 24,417,789 of USA DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 10.8% less likely to

have a 401K, .6% more likely to have an Auto Loan, 8.6% less likely to Invest/Trade Stocks Online, 6.2% more
likely to pay with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan
032,171 36.6%
Stocks or Stock Options
Mutual Funds 17.5%
Money Market Funds M ek
Bonds 10.0%

Other (Crypto / NFTs / Metals, etc.)

IRA (Individual Retirement Account)

4% 7.4% 6.6%
= 30% 1% 35 44%

. SIEE 7.3% e e o e oo ! o ra e n
529 Plan / College Savings Plan 8.0% Checking Debitor ATM  Savings  CreditCard  Online Mobile Online Bill Home Money  Certificates of Studentloan Personal Loan Refinanced Home
'_ = : Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
387,99%.7% Account Mortgage Loan or Home
Second Home or Real Estate Property 7.4% Equity toan
® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mUSA ® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days H USA

Professional Services Used*: Adults 18 or older |m'Pasi.‘ 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service 53,434,833 19.6%
Financial Planner 12 e

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

3,257 2.9%
20,896,912
: 59 3.4%
Real Estate Agent e
he ERE 3.3%

. 1%
3.1%

Estate Planning

DebitCard  Venmo  MasterCard  ApplePay  CashApp  GooglePay American  Discover  Store Credit SquareCash  Facebook  Samsung Pay

) B5% (*Past 12 Months)
Divorce / Family Attormey E’ 0.9% Express Card Messenger
® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days HUSA ¥ who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days HUSA

USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 1,889
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Adults

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan

2,059,671 52.7%

1,677,631 2.9%
9 3 24,

20.2%
751,695

19.2%
12.6%
13.8%

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

8.4%
9.6%

10.2%
9.2%

Bonds

Other (Crypto / NFTs / Metals, etc.) ﬁxn 0%

Second Home or Real Estate Property 76;;96

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

529 Plan / College Savings Plan

u MsP

7.7% or 299,873 of MSP DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.

18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 5.6% less likely to have

a 401K, 24.1% less likely to have an Auto Loan, 37.3% more likely to Invest/Trade Stocks Online, 18.1% more
likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

%
68% 63% so% U sox

. 111.4%)

wroa

Debit or ATM  Credit Card Online Bill

Checking Savings Online Auto loan Money  Certificates of Studentloan  Home Refinanced Personal Loan
Account Account card Banking Banking Paying Market  Deposit (CDs) Improvement  Home
Account Loan or Home Mortgage
Equity Loan

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days u MSP

Professional Services Used*: Adults 18 or older

Financial Planner -
947,695 24.2%
545,133 13.9%
18,350 6.1%
456,569 11.7%
317 10.6%
373,857 9.6%
8.8%
3.8%

2 0.0%
2.7%

0.7%
0.4%

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
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Tax Preparation Service

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

Real Estate Agent

Estate Planning

(*Past 12 Months)

Divorce / Family Attorey

u MSP

I

f Past 3-Months Payment Methods Used: Adults 18 or older

3.0% 3.2%
5 s iz T o |
DebitCard  MasterCard  Apple Pay Zelle Google Pay  Cash App American Discover  Store Credit Square Cash  Facebook  Samsung Pay
Express card Messenger
= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days = MSP

Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)



9.9% or 250,315 of STL DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 23.7% less likely to
have a 401K, 5.9% more likely to have an Auto Loan, 13.5% less likely to Invest/Trade Stocks Online, 1.6%
more likely to pay with their Debit Card.

Investments Owned Adults 18 or older

15.9%
18.3%

13.3%

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Adults 18 or older

Financial Services Has and/or Uses:

h . 10.3%
B.i')i 83%
529 Plan / College Savings Plan ml?z% Checking  Debit or ATM online Online Bill Mobile Money  Certificates of Studentloan Personal Loan  Home Refinanced
£ Account card Banking Paying Banking Mortgage Market  Deposit (CDs) Improvement  Home
,016 8.3% Account L Home Mortga
Second Home or Real Estate Property .7% o ‘;:::v s e
= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mSTL w who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mSTL
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Financial Planner .
Tax Preparation Service
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)
Accountant
18.8%
13.7%
Real Estate Agent 9.8%
G 67%

T 37% 3.9%

Estate Phennirg . . o Y. % e h h

. 0.3% (*Past 12 Months) DebitCard Mastercard  Venmo Zelle ApplePay  CashApp GooglePay Discover StoreCredit American  Facebook  Square Cash Samsung Pay

Divorce / Family Attomey 1.2% Card Express Messenger
= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mSTL # who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mSTL
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8.8% or 170,274 of CIN DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 35.9% less likely to

have a 401K, 13.3% less likely to have an Auto Loan, 50.8% less likely to Invest/Trade Stocks Online, 21.9%
more likely to pay with their Debit Card.

ﬁ‘mvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401KPlan Py . 46.0%

IRA (Individual Retirement Account)

Stocks ar;Stock Optians
6,452 3.8%
Mutual Funds 13.6%
8%
Money Market Funds & 11.0%

N 8.0%
529 Plan / College Savings Plan 296,008 10:4%
20.8%)
3.8% 6.8% 78% 6.9%

Other (Crypto / NFTs / Metals, etc. &ﬂ 7% 4.5%

(vt [T el <) gaEe ox o - [ e e
— e : e L oo Coos i - |
Second Home or Real Estate Property 6.5% chechlﬁ Debit or ATM CeditCord  Online  Mobile  OnlineBill  Home  Autoloan Studentloan Certificates of Personal Loan  Home  Refinanced

G Account card Banking Banking Paying Mortgage Market Deposit (CDs) Improvement Home
Bonds 52.9% Account Loan or Home Mortgage
6.6% Equity Loan
® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mCIN #® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mCIN

Professional Services Used * Adults 18 or older |m'Pasi.‘ 3-Months Payment Methods Used: Adults 18 or older

T —————
Flancis Pamner
Online Investing / Stock Trading
Accountant
S ®
Real Estate Agent h 2.1%
Estate Planning ﬁ 0

©0.0% (*Past 12 Months) PayPal  DebitCard  Venmo  MasterCard Zelle ApplePay  CashApp GooglePay American  Discover  Store Credit SquareCash Facebook —Samsung Pay
Divorce / Family Attormey 1.0% Express Card Messenger
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7.3% or 141,129 of WPB DMA Adults 18 or older Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days.
Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days are 21.6% more likely to

have a 401K, 14.9% more likely to have an Auto Loan, 7.5% more likely to Invest/Trade Stocks Online, 16.2%
more likely to pay with their Debit Card.

Investments Owned' Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

522 777 26.9%
15.3%
5.8%
27l 848
M o
7%
9.2%

Mutual Funds
Money Market Funds
Other (Crypto / NFTs / Metals, etc.)

Bonds

Adults 18 or older

Financial Services Has and/or Uses:

4.7% 4.8%

19% 34%  21% 22%
= heeer] o 4 o [ . R ———
Second Home or Real Estate Property h 71% Checking Debitor ATM  Savings  Credit Card Mobile Online Bill Home Auto Loan Money  Certificates of Personal Loan Studentloan  Home Refinanced
Account card Account Banking Paying Mortgage Market  Deposit (CDs) Improvement Home
. 10B% Account Loan or Home Mortgage
529 Plan / College Savings Plan 5% Equity loan
® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days uWPB ® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days = WPB
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
fecountant
Flendi e h
. . " 14.4%
26.1%
Insurance Agent at a Local Office (not online) - . '. 22.4%
" 21.1%
Estate Planning & 3.0% 10.2% o 8.4%
4.0%
1.4%
Real Estate Agent h 3.8% - - i - h
) . 1510.2% {*Past 12 Months) MasterCard  Debit Card Venmo Apple Pay  Cash App American  Google Pay Store Credit  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney 1.5% Express Card Messenger
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“Games, Activities,Shopping”

P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days
(Other Game Types Played, Activities, Shopping past 30 days)

LEAGUE=",
LEGENDS

OELTA Fl:“_\.éEimes - first person shooter

35,041,865

Games - fantasy/role-playing

Read books

87,761,026

Games - sports/simulation greiymetce Ty

Shopped for desktop or laptop

68,876,801
Used a PlayStation, Xbox, etc. ‘ '

Read comics 36,058,706

Shopped for monitor, mouse,... 1%'2‘34’3"'

Used a Pizza Restaurant

75,467,457

27.6%

Used Grubhub, Uber Eats, etc. aeigirs

Shopped: GameStop

22,533,988

Shopped for (VR) headset

8,271, X
¥ P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days (Other Game Types Played, Activities, Shopping past 30 days)

USA DMA ScarboroughR1 2008 e (%tur;ﬁ['ggm?gggpes Flayed. Acusities; ShOpNE PEta0 das)

* Share of Everything
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% Y B m | "Games, Activities,Shopping”

LEGENDS. ™ ~ | P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days
(Other Game Types Played, Activities, Shopping past 30 days)

A Games - first person shooter
DELTA FORCE

Games - fantasy/role-playing

12.2%

Read books

Used a PlayStation, Xbox, etc.
Games - sports/simulation
Read comics

Shopped for desktop or laptop
Used a Pizza Restaurant

Shopped for monitor, mouse,...

Used Grubhub, Uber Eats, etc. 5'1'5"07‘1' -

Shopped: GameStop

36,960 MINNEAPOLIS-ST. PAUL
309,107
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Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)



"Games, Activities,Shopping"
P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days
| (Other Game Types Played, Activities, Shopping past 30 days)
@Games-fantasylrole-playing T

HONOR_
“KINGS Read books p

266,310

29.7%

Games - sports/simulation
Games - first person shooter
Shopped for desktop or laptop
Used a PlayStation, Xbox, etc.
Shopped for monitor, mouse,...
Read comics e —
i 7

Shopped: GameStop =g 9.1%

Shopped for (VR) headset F

¥ P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days (Other Game Types Played, Activities, Shopping past 30 days)

B P18+ ST. LOUIS (Other Game Types Played, Activities, Shopping past 30 days)
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t’fs Games - first person shooter
DELTA FORCE

Games - sports/simulation
Games - fantasy/role-playing
Read books

Used a PlayStation, Xbox, etc.
Shopped for desktop or laptop
Read comics

Used Grubhub, Uber Eats, etc.

Shopped for monitor, mouse,...

Used a Pizza Restaurant
Shopped for (VR) headset

Shopped: GameStop

"Games, Activities,Shopping"

P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days
(Other Game Types Played, Activities, Shopping past 30 days)
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E!_ 10.3%

318 541
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413,971
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F
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Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)
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LEGENDS. | ' P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days
(Other Game Types Played, Activities, Shopping past 30 days)
Aames - first person shooter

DELTA FORCE
Games - fantasy/role-playing

Read books
Shopped for desktop or laptop
Games - sports/simulation

Used a PlayStation, Xbox, etc.

Used a Pizza Restaurant
Shopped for monitor,...

Read comics

Used Grubhub, Uber Eats, etc.

Shopped for (VR) headset ey
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h 9.1%

m P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days (Other Game Types Played, Activities, Shopping past 30 days)
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- S Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average of 2 days, 19
4o
< ;= ) hours, 16 minutes and 27 seconds each week with All Forms of Media.

c r 73.7% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an avg. of 7 hours and 9 minutes each|
L »’GEN IO week listening to All Local AM/FM Radio, representing 7.8% of total time spent with all forms of Media.

Weekly
Reach %:

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

e 57.0%
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Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average of 2 days, 20
hours, 51 minutes and 17 seconds each week with All Forms of Media.

84.1% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an avg. of 7 hours and 19 minutes
each week listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

72:51:03
Gt 55.6%
MsP

who Played MULTIPLAYER
'ONLINE BATTLE GAMES past 30
67.0% [l

63.0%
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Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)




Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average of 3 days, 4 hours,
oy e 20 minutes and 36 seconds each week with All Forms of Media.
LEAGUE®

l..”' PEN rc 75.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an avg. of 8 hours and 8 minutes each
—— vo week listening to All Local AM/FM Radio, representing 8.% of total time spent with all forms of Media.

Weekly Avg. H:M:S/week with All Forms of Media:
Reach %: Aduits 18 or older
79:39:06
Concurrent
usage %: 48.4%
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Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)



Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average of 2 days, 15
hours, 41 minutes and 0 seconds each week with All Forms of Media.

74.5% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an avg. of 7 hours and 16 minutes
each week listening to All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.

Weekly
Reach %:

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

77:16:57
fniiy 52.7%
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Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)




Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average of 2 days, 18
hours, 0 minutes and 32 seconds each week with All Forms of Media.

84.% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an avg. of 6 hours and 45 minutes each|
week listening to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Weekly
Reach %:

Aduits 18 or older
77:18:07
Concurrent
uUsage %: 52.1%
who Played MULTIPLAYER WPB
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&
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Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)



USA

Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average of 1 days, 17
hours, 58 minutes and 37 seconds each week with All Forms of Ad-Supported Media.

71.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an avg. of 6 hours and 29 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported Media.

Weekly
Reach %:

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

53:15:16
Concurrel
usage 59.3%
usa
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Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)




Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average of 1 days, 18
hours, 20 minutes and 29 seconds each week with All Forms of Ad-Supported Media.

80.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an avg. of 6 hours and 17 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.9% of total time spent with all forms of Ad-Supported Media.

96.9%
Avg. H:M:S/week with All Forms of Ad-
Reach %: .

Supported Media: Adults 18 or older

am P
concur
usage 58.6%

who Played MULTIPLAYER MsP
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Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)



X

»."’.v?' / Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average of 1 days, 22

K A hours, 31 minutes and 23 seconds each week with All Forms of Ad-Supported Media.
LE AGUE 7~ 73.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an avg. of 7 hours and 17 minutes
LFGENr b each week listening to Local Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)



Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average of 1 days, 16
hours, 26 minutes and 30 seconds each week with All Forms of Ad-Supported Media.

73.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an avg. of 6 hours and 49 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 12.4% of total time spent with all forms of Ad-Supported Media.

97.0%
weekly Avg. H:M:S/week with All Forms of Ad-
Reach %: Supported Media: Adults 18 or older
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Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)




.!- W T Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average of 1 days, 19
o) [ hours, 58 minutes and 0 seconds each week with All Forms of Ad-Supported Media.

! EAGUE NS 82.1% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an avg. of 6 hours and 31 minutes
]."-(N ENrJ 9 each week listening to Local Ad-Supported AM/FM Radio, representing 12.2% of total time spent with all forms of Ad-Supported Media.
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Supported Media: Adults 18 or older
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Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average
of 5 hours and 59 minutes each day with All Forms of Ad-Supported Media. 71.2% listen to Local
AM/FM Radio for an avg. of 55.6 minutes/day.(Local Radio delivers 11.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average
of 6 hours and 2 minutes each day with All Forms of Ad-Supported Media. 80.2% listen to Local
AM/FM Radio for an avg. of 54. minutes/day. (Local Radio delivers 11.9% of Time with Ad-Supported Medra )

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average

of 6 hours and 38 minutes each day with All Forms of Ad-Supported Media. 73.2% listen to Local

AM/FM Radio for an avg. of 62.6 minutes/day.(Local Radio delivers 11.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average
of 5 hours and 46 minutes each day with All Forms of Ad-Supported Media. 73.2% listen to Local
AM/FM Radio for an avg. of 58.5 minutes/day. (Local Radio delivers 12.4% of Time with Ad-Supported Media.)
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Wir ' Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days spend an average
LEAGUE R ‘ of 6 hours and 16 minutes each day with All Forms of Ad-Supported Media. 82.1% listen to Local
LEGENDS AM/FM Radio for an avg. of 55.9 minutes/day.(Local Radio delivers 12.2% of Time with Ad-Supported Media.)
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days listen to Ad-Supported Local AM/FM Radio for an average of 55.6 minutes every day
representing 35.6% of all time spent daily with Ad-Supported Audio.
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240,525 or 80.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 54. minutes every day
representing 32.8% of all time spent daily with Ad-Supported Audio.
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183,218 or 73.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 62.6 minutes every day
representing 32.3% of all time spent daily with Ad-Supported Audio.
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< A . ' - 124,585 or 73.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
LEA UE days listen to Ad-Supported Local AM/FM Radio for an average of 58.5 minutes every day
LEGEND representing 39.3% of all time spent daily with Ad-Supported Audio.
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- 115,855 or 82.1% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 55.9 minutes every day
representing 39.1% of all time spent daily with Ad-Supported Audio.
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. 17,389,567 or 71.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 55.6 minutes every day
LEGENDS representing 35.6% of all time spent daily with Ad-Supported Audio.
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240,525 or 80.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 54. minutes every day
representing 32.8% of all time spent daily with Ad-Supported Audio.
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Reach % 77.9% Audio: Adults 18 or older

"Share of Ad-Supported Audio” - m

who Played MULTIPLAYER MSP
ONLINE BATTLE GAMES
% of Wee! past 30 days
Time Spen
Ad-Suppo
Audio

30.9%
26.8% 27.0%

18.0% 17.7%

14.0% 14.1%
- 10.8%  p— - 11.2%  10.9%

8.8%
Weakly ’ 66% 63% 8%  62% 63%
Total 7.7% 6.9% 7.6% 7.1% 2.6%  2.0%
Reached: 570525 3,046,344 02,564 546,190 80,351 1,053,773 54,050 423,755 42,178 343,783 53,174 439,207 32,761 259,171 18,871 303,696 18,640 245,260 7,836 78,520
Local AM/FM TV Music Podcasts Pandora Spotify YouTube Music Amazon Music All Others iHeartRadio SiriusXm
Average =
Daily Ming Radio Channels
® who Playe R A past ays m

MsP DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 117 MINNEAPOLIS-ST. PAUL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,934
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)




183,218 or 73.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 62.6 minutes every day
representing 32.3% of all time spent daily with Ad-Supported Audio.
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124,585 or 73.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 58.5 minutes every day
representing 39.3% of all time spent daily with Ad-Supported Audio.
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Reach % 77.8% Audio: Adults 18 or older
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115,855 or 82.1% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 55.9 minutes every day
representing 39.1% of all time spent daily with Ad-Supported Audio.
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LEAGUE> ",

17,389,567 or 71.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Country, Classic Hits, and Classic Rock.
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240,525 or 80.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Classic Hits, Pop
Contemporary Hit Radio, and Active Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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183,218 or 73.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Adult Hits,
Classic Rock, New Country, and Urban AC.
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LEAGUE"",
LEGENDS

124,585 or 73.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Urban
Contemporary, Adult Hits, and Pop Contemporary Hit Radio.
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Classic Rock, Country, and Pop Contemporary Hit Radio.

115,855 or 82.1% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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A 12,102,336 or 49.6% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30

LEA GUEr i : days watch Ad-Supported Local TV Stations for an average of 64.9 minutes every day representing
LEGENDS 33.9% of all time spent daily with Ad-Supported Video.
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130,252 or 43.4% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days watch Ad-Supported Local TV Stations for an average of 76.8 minutes every day representing
26.9% of all time spent daily with Ad-Supported Video.

m_m
m 50.7%
[ 2o
Y em—— G
POV, R TR ., ouresmiutesday with
P — LM | Video: Adults 18 or older

m—mr

who Played MULTIPLAYER
ONLINE BATTLE GAMES
past 30 days

20.9%
16.6%

m
PR — T

Amazon
Prime/IMDb/
FireTV...

YouTube
Video
255

Non-Premium Cable TV
Networks
92.8

Hulu/H
ulu +...

Disney+
12.1

Premi
um...

Local TV
Stations
127.2

Apple

-al TV Stati
Local Stations TV,

82.6

Netflix
322

Roku + The
Roku...

Hulu/Hu
lu + Live

AT V...

Premium

Cable TV

Networks
99.4

AppleTV
+,fubo...

Premiu

Amazon
Prime/IMD
b/FireTV...

YouTube
Video...

Disne

u MSsP

» who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

m MSP

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg.

Local TV Stations

Mo pramium cabe .. Tl "

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+ fubo,Pluto, Tubi, ete.
Peacock

Paramount+

Netflix

Disney+

Roku + The Roku Channel

Premium Cable TV Networks

past 30 days
 who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
DMA

Total Persons: % e spent:

T — T

34,
[26.6%
122
(o
(54
-'M"' (575
it

3,

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

who Played MULTIPLAYER MsP

mm-
[azeons | 1120
E

[
s
[
(oo
iz
P — o (235

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

O 0% Lo e

ONLINEBATTLE GAMES
m MSP
Qual Intab

Scarborough R1 2026: Feb25-Feb26 117

MsP
All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, inc. LLC. Al rights reserved.

Amazon
Prime/IMDb
[FireTV
39.7

Local TV Stations
76.8

Hulu/H
ulu +...

Rok...
Non-Premium
Cable TV
Networks
86.3

YouTube TikT
Video ok
26.7

Appl...

Netfl

13.5 B oo 120.3

Local TV Stations

Non-Premium Cable TV
Networks
94.0

Netflix
13.8
YouTub
e Video Hulu/Hul
24.0 U+

Amazon
Prime/IM
Db/FireTV

431

TikTo  Appl
= e

Roku...

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)

u MSP

soefa.ai

® Share of Everything

for Anything _



LEAGUE-
LEGENDS
Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations
Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
AppleTV+ fubo,Pluto, Tubi, etc.
TikTok

Hulu/Hulu + Live TV (any Hulu)
Paramount+

Peacock

Disney+

Premium Cable TV Networks

m 63 5%
m 47 8%

mA, —

— 0 e
m 21.3% ONLUNE BATTLE GAMES
past 30 days

m who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days ESTL

153,171 or 61.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days watch Ad-Supported Local TV Stations for an average of 93.6 minutes every day representing
38.9% of all time spent daily with Ad-Supported Video.
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61,289 or 43.4% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days watch Ad-Supported Local TV Stations for an average of 80.7 minutes every day representing
36.9% of all time spent daily with Ad-Supported Video.
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12,102,336 or 49.6% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days watch Ad-Supported Local TV Stations for an average of 64.9 minutes every day representing
33.9% of all time spent daily with Ad-Supported Video.
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153,171 or 61.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days watch Ad-Supported Local TV Stations for an average of 93.6 minutes every day representing
38.9% of all time spent daily with Ad-Supported Video.
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73,968 or 43.4% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days watch Ad-Supported Local TV Stations for an average of 56.1 minutes every day representing
31.1% of all time spent daily with Ad-Supported Video.
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61,289 or 43.4% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days watch Ad-Supported Local TV Stations for an average of 80.7 minutes every day representing
36.9% of all time spent daily with Ad-Supported Video.
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Avg. Hours+Minutes/day with Local
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' 12,102,336 or 49.6% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30

days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Local News - Late, and Movies.
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it

9.0%

Comedies
151

Court Shows
13.4

Game Shows
16.1

Food/Coo

king

Documen
taries
6.4

Local News -
Morning
38.6 Mystery/S

uspense/

Food
/Coo
king
Sho
WS...

Doc

ume

ntari
es
s

National

/Networ

k News
14.0

Local News -
Evening
283

Court Shows
19.7

W USA

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

mUSA

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

{Average week)
Local News - Evening

Sports

Comedies

Local News - Morning
Movies

Dramas

Game Shows
National/Network News
Mystery/Suspense/Crime
Local News - Late

Tatol Persans

_m"l
_&!v-

_rm
O ——— ¥

B i v

| T— ¥
B —r

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults
18 or older

§

Ad—Suggorted Local TV Station Programs (% Time Spent &

A

vg. Minutes/day Spent): Adults 18 or older

Dramas
285

e ¥oy R e 1S
RO R R se‘ R

Game Shows
16.1

Court Shows

134

Mystery/Suspense/Cr
ime
124

Game Shows
238

Local
News -
Late
19.1

Mystery/
Suspense
/Crime
19.2

Late Night
Talk...

Nationa
I/Netw
ork

Ne

Local News -
Evening
29.3

Local News -
Morning
38.6

Court Shows

19.7 Food/Coo...

e e ST T
\who Ployed WRRTIELAYER Comedies
Court Shows 28 ONLINE BATTLE GAMES 4% 141
past 30 days =
vate night ok RO S VR U
= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days mUSA
usA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 1,889

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

m USA
* Share of Everything

- for Anything _

Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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' 153,171 or 61.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Comedies, Sports, Local News - Morning, Local News - Late, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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' 73,968 or 43.4% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Game Shows,
Comedies, Local News - Evening, Local News - Late, and Movies.
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' 61,289 or 43.4% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News -
Morning, Sports, Local News - Evening, Movies, and Mystery/Suspense/Crime.
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N o | 16,498,079 or 67.6% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
IZETAéUE"*“ 7 days use Ad-Supported Social Media for an average of 154.9 minutes every day representing 29.% of
]:FGENE‘:: ‘. all time spent daily with Ad-Supported Digital Media.
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194,731 or 64.9% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Social Media for an average of 123.9 minutes every day representing 21.8%
of all time spent daily with Ad-Supported Digital Media.
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[ 149,806 or 59.8% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Social Media for an average of 154.7 minutes every day representing 27.1%
of all time spent daily with Ad-Supported Digital Media.
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Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)
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[ 120,327 or 70.7% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Social Media for an average of 178.1 minutes every day representing 32.% of
all time spent daily with Ad-Supported Digital Media.
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. 95,746 or 67.8% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30

days use Ad-Supported Social Media for an average of 150. minutes every day representing 26.9% of
all time spent daily with Ad-Supported Digital Media.
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,}" 25 - 16,498,079 or 67.6% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Facebook for an average of 46.2 minutes every day representing 29.8% of all
time spent daily with Ad-Supported Social Media.
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194,731 or 64.9% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Facebook for an average of 36.8 minutes every day representing 37.8% of all
time spent daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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' 58,767 or 23.5% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Blogs/Message Boards (read and/or post) for an average of 35.2 minutes
every day representing 22.8% of all time spent daily with Ad-Supported So
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120,327 or 70.7% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Facebook for an average of 47.9 minutes every day representing 26.9% of all
time spent daily with Ad-Supported Social Media.
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95,746 or 67.8% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Facebook for an average of 38.3 minutes every day representing 25.5% of all
time spent daily with Ad-Supported Social Media.
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16,498,079 or 67.6% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Facebook for an average of 46.2 minutes every day representing 29.8% of all
time spent daily with Ad-Supported Social Media.
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| 194,731 or 64.9% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Facebook for an average of 36.8 minutes every day representing 37.8% of all
time spent daily with Ad-Supported Social Media.
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58,767 or 23.5% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Blogs/Message Boards (read and/or post) for an average of 35.2 minutes
every day representing 22.8% of all time spent daily with Ad-Supported So
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120,327 or 70.7% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Facebook for an average of 47.9 minutes every day representing 26.9% of all
time spent daily with Ad-Supported Social Media.
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95,746 or 67.8% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days use Ad-Supported Facebook for an average of 38.3 minutes every day representing 25.5% of all
time spent daily with Ad-Supported Social Media.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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19,372,406 or 79.3% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days spend an average of 52.3 minutes per day driving, seeing Billboards and Signs. 59.5% Listen to
Local Radio Stations Out-of-Home for an average of 33.7 minute
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week)
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229,433 or 76.5% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days spend an average of 53.7 minutes per day driving, seeing Billboards and Signs. 67.1% Listen to

Local Radio Stations Out-of-Home for an average of 32.7 minutes/d
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 202,112 or 80.7% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days spend an average of 48.5 minutes per day driving, seeing Billboards and Signs. 61.2% Listen to
Local Radio Stations Out-of-Home for an average of 37.9 minutes/d
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Top-13 Out—of-Home Media (Persons & % Reach): Adults 18 or older

{Average week]
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128,746 or 75.6% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days spend an average of 37.3 minutes per day driving, seeing Billboards and Signs. 61.2% Listen to
Local Radio Stations Out-of-Home for an average of 35.5 minutes/d
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117,756 or 83.4% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days spend an average of 61.6 minutes per day driving, seeing Billboards and Signs. 68.6% Listen to
Local Radio Stations Out-of-Home for an average of 33.9 minutes/d
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19,372,406 or 79.3% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
spend an average of 52.3 minutes per day driving, seeing Billboards and Signs representing 32.4% of all
Time Spent with Ad-Supported Out-of-Home Media.
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229,433 or 76.5% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

spend an average of 53.7 minutes per day driving, seeing Billboards and Signs representing 28.2% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

' . 1
Reach 'Share of Ad-Supported OOH Media"
87.6%
who Played MULTIPLAYER MsP
ONLINE BATTLE GAMES
1385 past 30 days
67.1% g5 19
41.0%
15.0% 38.7%
15.7% =

9.8%
Weekly

Total
Persons

Reached:

Average
Daily Minutes

423,417

Billboards & Signs i

4 3,790,268
ocery Stores

AM/jFm Radio

68,355

2,648,615
Walking in Towns,
(Weekly Drivers) Cities, Downtown

with Ad-Supported firens

OOH Media:

I
00 468, L R , 1, 078 327,959 243,308
Moavie Theaters Shopping Malls Restaurants Public Transit Stadiums & Arenas

5,013
Health Clu bs}zﬁyms

® who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days m MSP

MsP DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 117 MINNEAPOLIS-ST. PAUL

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,934
All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broadcuosting, Inc. LLC. All rights reserved.

IE ® Share of Everything
So .al for Anything _ o

Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)




202,112 or 80.7% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
spend an average of 48.5 minutes per day driving, seeing Billboards and Signs representing 31.2% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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128,746 or 75.6% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
spend an average of 37.3 minutes per day driving, seeing Billboards and Signs representing 26.1% of all
Time Spent with Ad-Supported Out-of-Home Media.
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117,756 or 83.4% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
spend an average of 61.6 minutes per day driving, seeing Billboards and Signs representing 36.9% of all
Time Spent with Ad-Supported Out-of-Home Media.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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 who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
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Scarborough R12026: Feb25-Feb26

229,433 or 76.5% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days spend an average of 53.7 minutes per day driving an average of 31.3 miles each day and are
54.2% more likely to use MN 100 than the Metro average.
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Top-26 Employment Zip Codes: Adults 18 or older
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202,112 or 80.7% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days spend an average of 48.5 minutes per day driving an average of 28.2 miles each day and are
138.9% more likely to use Martin Luther King Bridge than the Metro av

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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128,746 or 75.6% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days spend an average of 37.3 minutes per day driving an average of 21.7 miles each day and are
97.6% more likely to use Queen City Avenue than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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117,756 or 83.4% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days spend an average of 61.6 minutes per day driving an average of 35.9 miles each day and are
73.7% more likely to use Palm Beach Lakes Blvd than the Metro average

Top-26 Employment Zip Codes: Adults 18 or older
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6,365,899 or 26.1% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.2 minutes every day
representing 25.9% of all time spent daily with All forms of Print Media

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 85,243 or 28.4% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 4.7 minutes every day representing
24.% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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. 93,119 or 37.2% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day representing
23.5% of all time spent daily with All forms of Print Media.
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- 36,705 or 21.6% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day representing

29.8% of all time spent daily with All forms of Print Media.
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. 21,103 or 15.% of Adults 18 or older who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 5.6 minutes every day representing
27.2% of all time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times
(Sunday)

New York Times
(Daily+Sunday)
10.0

Local
Magazines Daily
58 Newspap
er(s)
(Daily
5.4
Direct Maif
Advertising Newspaper(s)
(excluding Catalogs) | (Daily+Sunday) | Catalogs
6.5 56 L

Local Daily

New York Times (Daily)
115

New York Times
{DailysSunday)

New York Times Wall Street Journal
(Sunday) (Daily)
126 9.5

Local Daily

Newspaper(s)

(Daily+Sunday)
85

USA Taday (Daily)
87

New York Times
Magazines (Daity)
8.3 83

Direct Mail

Advertising
Mewspaper(s) (excluding
(Daity Catalogs)

7.8 12 AlL.

Catalogs

Local Daily i

#who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

who Played MULTIPLAYER wWeB
ONLINEBATTLE GAMES past 30
days
nWPB

= who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

= WPB

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

USA Today (Daily)

All Local Weekly Newspapers

Books

wprB

DMA

persons:

i
m—sﬂm
Py | T ————
Eﬂm

8a

5
who Played MULTIPLAYER
ONLUNE BATTLE GAMES past 30
days

# who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days
Secarborough R1 2026: lan25-lan26 Qual intab

Avg. Hours+Minutes/day with Ad-

M
(1564
(o 2% |
)
Supported Print Media: Adults 18 or olderm
WA
2]
(g
M

165

% Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

WpPB

New York Times
{sunday)

New York Times (Daily)
15

(excluding Catalogs)
6.5

Magazines
58

Local Daily
Newspaper(s)
(Sunday)

USA Today (Daily)
7.7 7.7

Local Daity
Newspaper(s)
(DailysSunday)
56

‘Wall Street Journal
(Daily)
5.5

New York Times.

{Daily+Sunday)

New York Times 185

(Sunday)
126

Local Daily
Mewspaper(s)
(Sunday)
12.0

Magazines

Wall Street Journal
(Daity)
9.5

New York Times
(Daity)
83

USA Today (Daily)
8.7

Local Daily
Newspaper(s)
(Daily
7.8

Direct Mail Advertising (excluding
Catalogs)
7.2

Wre

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

m who Played MULTIPLAYER ONLINE BATTLE GAMES past 30 days

soefa.ai

Ways used Internet/apps past 30 days on any device: Entertainment: Games - multiplayer online battle arena (MOBA)

= WPB

® Share

of Everything
for Anything _




Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services

Audio Streaming Services

“Advertising Actions"

P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

107,469,961 39.3%
97,287,216 35.6%
79,811,340 29.2%

. 63,73.8.550 23.3%

42,363,370 15.5%

29,182,413 10.7%

Local AM/FM Radio

42,714,536 15.6%

Podcasts
Billboards
Newspapers

Local Broadcast TV

Cable TV Networks

33,715,210 12.3%

27,293,204 10.0%

29,990,159 11.0%

USA

40,027,219 14.7%

n

38,641,707 14.1%

m P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVERAGEnghoppedNisitedlBought past 3mos Due to Ads on %)
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Websites

Social Media
Direct Mail
Video Streaming Services

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,324,707 33.9%
1,537,584 39.3%

1,105,073 28.3%

562,425 14.4%

897,031 22.9%

Local AM/FM Radio

659,404 16.9%

Newspapers

Podcasts

Billboards

Audio Streaming Services
Cable TV Networks

Local Broadcast TV

433,225 11.1%

458,155 11.7%

316,394 8.1%

) 66 : MINNEAPOLIS-ST. PAUL
492,742 12.6%

585,919 15.0%

= P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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"Advertising Actions"

P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

990,155 39.3%

Websites

854,336 34.0%

Video Streaming Services

421,970 16.8%

Broadcast, Cable, &SatTV g=em 23.5%

Direct Mail
Cable TV Networks
St
Billboards S20987
Local Broadcast TV

431,879

W

Audio Streaming Services 264,736 S0

Local AM/FMRadio  grvieen ST. LOUIS

Newspapers

326,802 13.0%

m P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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LEGENDS. ™ P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 696,452 35.8%
Websites 626,672 32.2%
Direct Mail 586,650 30.2%

Broadcast, Cable, & Sat TV gyt 23.4%

Audio Streaming Services

165,451 8.5%

Local AM/FMRadio grrtyom 14.9%

Video Streaming Services
Billboarda
Podcasts e ' |
Hewspanss
Local Broadcast TV
Cable TV Networks

276,111 14.2%

® P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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"Advertising Actions"”

LE
LEGENDS P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites 600,456 35.5%

Social Media 729,850 37.5%

Broadcast, Cable, & Sat TV

493,403 25.4%

Direct Mail

5_)’6,926 29.7%

Video Streaming Services

301,444

Local AM/FM Radio 263,356

Audio Streaming Services 192,729

Podcasts 192,687
Newspapets e e ]
Cable TV Networks 335,641 T -
Billboards , 4.4% WEST PALM BEACH-BOCA RATON
121,134 6.2%
Local Broadcast TV 317213 16 20 :
= P18+ who Played MULTIPLAYER ONLINE BATTLE GAMES (MOBA) in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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